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WELCOME ADDRESS
On behalf of the ISoP Executive Committee and the Local Organizing Committee, it is our great 
pleasure to invite you to the 18th Annual Meeting of the International Society of Pharmacovigi-
lance (ISoP 2018), “Pharmacovigilance without borders”, in Geneva, Switzerland from the 11th 
to 14th November 2018.

Geneva is in the heart of Europe, strategically well positioned in these changing times. In this central and open environment 
we wish to continue discussing the importance of pharmacovigilance to health professionals, as well as to medicines 
regulatory agencies, scientific organisations, universities, state authorities and the pharmaceutical industry.

ISoP 2018 meeting will be an opportunity to take stock of current issues in pharmacovigilance, and for the first time, we 
have asked ISoP members to submit proposals for conference symposia. We hope this will raise new ideas for discussion 
-for example, reporting via electronic technology – and also allow opportunity to return to some ongoing important issues, 
for example risk communication.

Our aim is to optimise pharmacovigilance, so that it can operate without borders, offering us greater efficiency, clarity of 
reporting and thus enable us to analyse the latest information to better care for patients on a worldwide basis.

As you fly into Geneva it will be clear that you are on the shores of Europe’s largest lake and at the base of the Alps, only 
45 minutes away from the highest peak in Europe. Geneva does not live in the shadow of its geographical surroundings. It 
strives to provide a strong multicultural balance, creating a city that offers a very good homeostasis of outdoor activities 
and cultural offerings.

WE LOOK FORWARD TO WELCOMING YOU IN GENEVA NEXT NOVEMBER!

Sincerely,

Dr Victoria Rollason  
Chair of the Local Organising Committee

Mr Sten Olsson
President of ISoP



IS
oP

  •
  1

1-
14

 N
ov

em
be

r 
20

18

5

COMMITTEES
LOCAL ORGANISING 
COMMITTEE

CHAIR
Victoria ROLLASON
University Hospitals of Geneva (Switzerland)

COMMITTEE
Mario BERTAZZOLI
Helsinn Healthcare Lugano (Switzerland)

Marie BESSON
University Hospitals of Geneva (Switzerland)

Jules DESMEULES
University Hospitals of Geneva (Switzerland)

François GIRARDIN
University Hospitals of Geneva (Switzerland)

Roseline ING LORENZINI
University Hospitals of Geneva (Switzerland)

Christian LOVIS
University Hospitals of Geneva (Switzerland)

David NIEDRIG
University Children’s Hospital Zurich 
and drugsafety.ch (Switzerland)

Frédérique RODIEUX
University Hospitals of Geneva (Switzerland)

Stefan RUSSMANN
Klinik Hirslanden Zürich and drugsafety.ch (Switzerland)

Caroline SAMER
University Hospitals of Geneva (Switzerland)

SCIENTIFIC PROGRAMME 
COMMITTEE

CHAIR
Ian WONG
UCL School of Pharmacy (UK)

CO-CHAIRS
Mira HARRISON-WOOLRYCH
University of Otago (New Zealand)

Victoria ROLLASON
University Hospitals of Geneva (Switzerland)

COMMITTEE
Pia CADUFF
Uppsala Monitoring Centre (Sweden)

Bruce DONZANTI
Genentech, Inc (USA)

Noha IESSA
WHO (Switzerland)

Ambrose ISAH
University of Benin City (Nigeria)

Richard HILL
Therapeutic Goods Administration (Australia)

Gurumurthy PARTHASARATHI
JSS University Mysore (India)

Mónica TARAPUES
Central University of Ecuador (Ecuador)

Lynn ZHOU
Sanofi (China)



www.isop2018geneva.org6

ABOUT ISoP 2018
ISoP 2018 MEETING THEME
The theme of this year’s meeting will be “Pharmacovigilance without borders”, underlining 
ISoP’s mission that neither scientific nor geographic borders should impede the study of drug 
safety or the prevention and management of adverse drug reactions throughout the world. 

Scientific borders should not obstruct the collection of information and the detection of new 
signals, but help to efficiently integrate and analyse the massive amount of data available.

Pharmacovigilance is a global activity and geographic borders have to disappear, so 
that drug safety is not confined to countries or continents, but can be evaluated on a 
worldwide scale.

We also intend to place the patient at the centre of our discussions at ISoP 2018. 
Patients’ needs over time, from birth to older age, change in innumerable different 
ways and there should be no borders or barriers to understanding the challenges 
of drug safety at all ages, in all populations, and ensuring continuity of vigilance 
throughout the patients’ life.

Similarly, we need to address borders between healthcare professionals 
and patients and all those involved in global pharmacovigilance. Effective 
communication is also a key theme of ISoP 2018 and we hope that through 
our discussions in Geneva “Pharmacovigilance without borders” will 
become a model for improving patient safety worldwide.
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Top 10 Attending Countries 

United Kingdom

France

United States

Germany

Switzerland

Netherlands

Sweden

Argentina

South Korea

Saudi Arabia     9

    9

    9

    10

    10

    11

    11

    16

    21

    105

ISoP 2017 STATISTICS, LIVERPOOL, UK

Attendance by Region 

Europe

Asia

South America

North America

Middle East

Africa

Australasia

    66%

    9%

    6%

    6%

    5%

    5%

    3%
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WHY PARTNER WITH ISoP 2018?
>    Enhance your reputation: Highlight your organisation to an international audience of pharmacovigilance experts and 

decision makers.

>    Build organisational brand awareness and increase exposure: Promote your organisation before, during and after 
the event through our range of digital and print media channels and sponsorship packages.

>    Foster collaborations and build new business relationships: Establish new networks, and; strengthen existing 
relationships with thought leaders, industry innovators and conference delegates in our comprehensive formal and 
informal programme of events.

>    Showcase your innovations, products and services: Your brand will be displayed to around 500 attending delegates; 
with opportunities to reach additional audiences via our marketing and communication channels.

>    Generate new ideas and gather new knowledge: This unique environment brings together leading researchers and 
innovators to kick-start the next wave of ideas and innovation in this field.

WHO WILL ATTEND?
Anyone with an interest in Patient Safety, including:

>    Clinicians and professionals from healthcare

>    National and international regulators and policy makers

>    Thought leaders and decision makers in healthcare, third sector, governments and industry

>    Leading researchers from multidisciplinary fields associated with all elements of pharmacovigilance from clinical 
pharmacology to epidemiology

>    Data scientists and solution developers from public and private sectors

>    Information governance, best practice and regulatory experts

>    The next generation: PhD students, early career researchers and rising stars in industry

>    Researchers and educators from leading academic institutions around the world

>    Industry experts from UK, EU and global companies, from SMEs to multinationals to generics

>    Contract research industry, vendors and consultancies

PREVIOUS EVENTS
Previous ISoP meetings have been well attended by international attendees, and the delegate profile has included: 

>    Physicians

>    Pharmacists

>    Psychologists

>    Academics

>    Statisticians

>    Database managers

>    Representatives of pharmacovigilance departments of hospitals and industry
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THE VENUE
MEETING VENUE
ISoP 2018 will be held at the CICG Conference Centre Geneva.

CICG Conference Centre 
Rue de Varembé 17 – CP 13
CH-1211 Geneva 20
Switzerland
Phone: +41 (0)22 791 91 11
Fax: +41 (0)22 791 90 64
Website: www.cicg.ch

ABOUT GENEVA
Geneva enjoys a worldwide reputation as a conference city; it embodies the creativity of science and technology, a vigorous 
business sector, and has a special cultural appeal with unmistakable flair and charm. Geneva is an ideal destination with 
its central location in Europe, served by an excellent transport and communication infrastructure. Draped around the 
deep blue waters of Lac Leman, Geneva has grown wealthy and influential as the cultural and economic focus of French-
speaking Switzerland. It is also an international city and home to many global institutions from the International Red 
Cross to the WHO!

Genéve

Lac de Genéve
ou

Le Léman

CICG Conference Centre
Jet d’Eau
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SPONSORSHIP GUIDELINES / ANNUAL MEETING 
ISoP By -laws Article 2.2

Financial sponsorship, either from non -commercial or commercial organizations, in principle shall be used only 
according to the ‘Guideline for organizing ISoP training courses’ or /and to finance travel expenses (only economy 
class) and accommodation of invited speakers.

xv) Sponsorships and support by non -commercial organisations (cities, regions, ministries, agencies, universities or
other institutions or non -profit organizations, benefactor or private), whether financial or non -financial are acceptable.

They will be acknowledged in the programme and the organisation’s logo and web link may be displayed, under ISoP’s.

xvi) Paid sponsorhips by commercial societies or companies (e.g. pharmaceutical, IT, media) for the Annual Meetings
are acceptable, provided they are unconditional. They will be acknowledged at the end of the meeting programme. No
logos, neither in the programme booklet nor on other conference items (e.g. bags, pens) may be included. Sponsored
symposia related to the sponsor’s commercial or other interests are not acceptable.

xvii) Annual Meeting symposia may be co -sponsored by other scientific societies or partners with similar objectives as
ISoP (joint -sessions). Funding of travel expenses and accommodation for members of scientific societies or partners
through themselves is acceptable. Such societies will then publicize the ISoP meeting to their members.

EXHIBITION

Selected sponsorship opportunities exist for interested companies, organizations, and associations wanting to 
support the ISoP conference:

>  Pharmaceutical companies can promote their company and therapeutic areas of interest but not the products
of the company (the idea is to promote the science)

>  CROs and other organizations with databases can promote their database

>  Software companies, non -commercial organizations (cities, universities etc): all these companies can mention
their products.

Genève

Lac de Genève
ou

Lac Léman
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KEY DATES

KEY DATES
The key dates are indicative at this stage and maybe subject to slight changes.

>   Abstract submission deadline 4th June 2018

>   Stand allocation proposal and circulation of exhibitor manual July 2018

>   Abstract notification deadline 6th July 2018

>   Early bird registration deadline 12th September 2018

>   Publication of the final programme 1st week of November 2018

>   Pre conference courses 11th November 2018

>   Meeting 12th - 14th November 2018
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PROGRAMME 
OVERVIEW

PROGRAMME OVERVIEW
The programme is structured to leave plenty of networking opportunities for exhibitors and delegates.

Sunday 
11th November

Monday 
12th November

Tuesday 
13th November

Wednesday 
14th November

Morning
Pre-conference 

courses

Joint meeting with WHO
Keynote Sessions

 
Exhibition Open

Keynote Sessions
 

Exhibition Open
Keynote Sessions

Lunchtime
Lunch, 

Networking

Lunch, Networking 
& Posters in the 
Exhibition Hall

Lunch, Networking 
& Posters in the 
Exhibition Hall

Lunch & 
Networking in the 

Exhibition Hall

Afternoon
Exhibition Set-up

 
Pre-conference courses

Symposia
 

Exhibition Open

Symposia
 

Exhibition Open
Meeting Close

Evening
Welcome Reception 

& Poster Session
Meeting Dinner

* 
Sc

he
du

le
 c

or
re

ct
 a

t t
im

e 
of

 p
rin

tin
g,

 m
ay

 b
e 

su
bj

ec
t t

o 
ch

an
ge

.



www.isop2018geneva.org14

EXHIBITING AT 
ISOP 2018

EXHIBITING AT ISoP 2018
The exhibition will take place on the Ground Floor of the CICG.

The exhibition is an integral part of the ISoP 2018 Meeting. As an exhibiting company, you will enjoy prime exposure and 
direct marketing opportunities with key players and decision-makers in the field.

The floor plan is designed to maximise the exhibitor’s exposure to the delegates. All coffee breaks will be held in the 
exhibition area.

STAND TYPES AND COST VAT NOT INCLUDED

SPACE ONLY RENTAL CHF 600 per sqm (min. 6 sqm)

The price for stand space only is CHF 600 and includes:

>   Exhibition Space

>   1 Exhibitor Badge for 6 sqm, 2 Exhibitor Badges for 9 sqm

>   1 Additional Badge for each additional 9 sqm booked

>   Welcome Reception

>   Coffee Breaks

>   Lunch on Monday, Tuesday, Wednesday + 1 free conference dinner

>   Company Listing in the Final Programme

The exhibition space is a bare exhibition surface. All equipment (such as structure, walls, electricity, decoration, carpet, furniture, etc.) 
will be paid separately and additionally by the sponsor/exhibitor.

SHELL SCHEME RENTAL CHF 750 per sqm (min. 6 sqm)

The price for shell scheme is CHF 750 and includes:

>   Exhibition space

>   Shell scheme frame

>   3 spots and electrical socket

>   Electrical power

>   1 waste paper basket

>   1 table and 3 chairs (per 9 sqm booked)

>   Fascia Board with company name

>   2 exhibitor badges per 9 sqm

>   1 additional badge for each additional 9 sqm booked

>   Welcome Reception

>   Coffee breaks

>    Lunch on Monday, Tuesday and Wednesday
        + 1 free conference dinner

>   Company listing in the Final Programme
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EXHIBITION 
FLOORPLAN

ADDITIONAL SERVICES
Please note that you will be able to order additional services in the technical manual distributed to all exhibitors in 
late summer 2018.

Space rental also gives the right to the following services:

>   Use of stand during the exhibition and during assembly and dismantling periods

>   Information and coordination of services during the assembly and dismantling of stands and during the exhibition

>   Taking care of public areas, excluding the stands under your responsibility

>   Cleaning of public areas of the exhibition hall

EXHIBITION FLOORPLAN
This is the ISoP 2018 exhibition floor plan: please indicate your preference booth number when booking.

Please note that the organisers will allocate exhibition booths on a first come first served basis, and based on the profile 
of the organisation. The organisers will confirm your exact exhibition stand number in July 2018.
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EXHIBITION LAYOUT
Exhibitors occupying space-only stands are required to submit a detailed plan of their stand as well as a 3D plan to 
MCI for approval by 14 April 2018.

For island stands, widely open and accessible stands on four sides are mandatory.

EXHIBITOR REGISTRATION
All exhibitors are required to be registered and will receive a badge displaying the exhibiting company name. Any additional exhibitors 
will be charged an exhibitor registration fee of CHF 350. An exhibitor registration form will be included in the exhibitors’ technical 
manual. All exhibitors must wear the conference badge (badge of the company is authorised, but in addition).

Exhibition Opening Hours  (subject to change)

>   Sunday 11th November 2018 20:00 - 21:30

>   Monday 12th November 2018 09:30 - 17:00

>   Tuesday 13th November 2018 09:30 - 17:00

>   Wednesday 14th November 2018 09:30 - 13:30
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SPONSORING AT ISoP 2018 
ENHANCE YOUR VISIBILITY!
Stand out from the crowd, enhancing your visibility at ISoP 2018 gives you the advantage and can play a key part in 
helping you achieve your congress objectives.  Ensure your company benefits from the highest level of exposure.

On the next page of this brochure you will find a table which gives an overview of all the partnership opportunities available 
at ISoP 2018. The table is designed to help you to compare, evaluate and easily understand the associated benefits related 
to each individual opportunity.

TO HELP YOU IN YOUR 
SELECTION YOU WILL SEE 
THAT THE TABLE IS SPLIT 
INTO 3 DIFFERENT SECTIONS:

>   CREATE THE PERFECT 1ST IMPRESSION
These opportunities will allow you to catch the 
delegate’s attention upon arrival at the event.

>   MAXIMUM BRAND IMPACT
These opportunities will allow you to really make your 
brand stand out on the exhibition/congress floor.

>   DRIVE STAND TRAFFIC
These opportunities will allow you to drive additional 
traffic to your stand.

EACH OPPORTUNITY IS 
MEASURED AGAINST 
6 DIFFERENT TYPES OF 
BENEFIT:

>   BENEFIT 1 
HIGH VOLUME/CONTACT
Allowing you to maximise your visibility and increase 
brand awareness.

>   BENEFIT 2 
DRIVE BRAND AWARENESS
Allowing you to maximise awareness, strengthen 
your brand positioning. 

>   BENEFIT 3 
BE DIFFERENT
Allowing you to emotionalise, retain customers, put 
your brand in a position that is seen as ‘unique and 
innovative’.

>   BENEFIT 4 
LONGEVITY
Allowing you to prolong your exposure post event.

>   BENEFIT 5 
NETWORK OPPORUNITIES
Allowing you to give delegates the opportunity 
to exchange, share and innovate in less 
formal ways.

>   BENEFIT 6 
SCIENTIFIC
Allowing you to bee seen as a 
supporter of the scientific 
content.
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SPONSORSHIP 2018 SUMMARY TABLE
We know that in today’s challenging economic climate and more than ever before it is essential to be able to justify 
your spend and ensure your funds are being invested in the right places.

We hope that this summary table and benefit evaluation tool will enable to you to efficiently and effectively identify the opportunities 
that will best achieve your specific marketing goals.

CREATE THE PERFECT 1ST IMPRESSION Price  (CHF)

  Congress Bags 6,000

  Writing Pads and Pens 3,000

  ISoP Mobile Application 9,500

  Book Marks 1,500

  Recharge Zone & Power Tower 4,000

  Water Dispenser / Branded Bottle 3,500

MAXIMUM BRAND IMPACT Price  (CHF)

  Internet Corner 5,500

  Travel Fellowship > 2,500

  Coffee Break 2,500 per break

  Wi-Fi 5,000

  Conference Dinner Partner 6,500

DRIVE STAND TRAFFIC Price  (CHF)

  Congress Bag Insert 3,000

  Twitter Wall 2,000

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE

EXCLUSIVE
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CREATE THE PERFECT 1ST IMPRESSION
ISoP 2018 – CONGRESS BAGS  CHF 6,000
Attach your brand to every ISoP 2018 congress bag

What is the very first item the delegate receives upon arrival at ISoP 2018?  From the very 
first minute capture the delegate’s attention by sponsoring the official congress bag. This 
opportunity ensures that your brand will reach all ISoP 2018 attendees. The congress bags 
will be produced by the organiser. 

This opportunity includes:
>   1 Corporate logo on the inside flap of the congress bag

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – WRITING PADS & PENS CHF 3,000
Provide convenience to each and every ISoP 2018 delegate

During the congress, each delegate is provided with a notepad and a pen in the congress 
bags to take notes during the congress sessions. Align your brand with this highly requested 
and appreciated item. Even after ISoP 2018, you can continue to provide convenience should 
the delegate decide to take the notepad and pen back to their home or office. The pads and 
pens will be produced by the organiser.

This opportunity includes:
>   Corporate logo at the back of the note pad

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

EXCLUSIVE

HIGH VOLUME/CONTACT

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

DRIVE BRAND AWARENESS

LONGEVITY

LONGEVITY

EXCLUSIVE
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ISoP 2018 – MOBILE APPLICATION CHF 9,500
Put your brand in the palm of the delegate’s hand

Don’t miss this opportunity to reach attendees through the latest technology. Attendees will 
use this service before and during ISoP 2018. This service allows the attendees to create 
their own meeting schedule and plan which exhibitors they want to see.

This opportunity includes:

Meeting programme available to download from the 

>   ISoP 2018 website

>   Corporate logo on the welcome page of the application

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – BOOK MARKS CHF 1,500
Make sure delegates remember your brand when reading their favourite book

During the congress, each delegate is provided with a book mark in the congress bags. Align 
your brand with this appreciated item. Even and especially after ISoP 2018, you can continue 
to provide convenience to the delegate while reading their books at home.

This opportunity includes:
>   Corporate logo on each book mark

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – RECHARGE ZONE 
& POWER TOWER CHF 4,000
Keep the ISoP 2018 delegates online and powered up

Sponsor the power towers to make this area exclusive to your company. This item will be 
allocated on a first come first served basis so if you would like to make it exclusive we highly 
recommend that you contact us immediately. Your branding will be prominently displayed 
and viewed by both users and people passing by.

This opportunity includes:
>   Corporate logo on each individual power tower

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

EXCLUSIVE

EXCLUSIVE

HIGH VOLUME/CONTACT

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

DRIVE BRAND AWARENESS

LONGEVITY

LONGEVITY

EXCLUSIVE

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

LONGEVITY
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ISoP 2018 – WATER DISPENSER/ 
BRANDED BOTTLE CHF 3,500
Ensure the well-being of ISoP 2018 participants and increase brand awarness

Your logo will be printed on reusable water bottles that are distributed to all participants. 
Water dispensers are available throughout the venue, permitting participants to refill and 
use the bottles during the entire duration of the conference. These bottles are often reused 
after the event for leisure activities, thus perpetuating the brand awareness of your company.

This opportunity includes:
>   Corporate logo on each individual, reusable water bottles

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

EXCLUSIVE

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

LONGEVITY
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MAXIMISE BRAND IMPACT
ISoP 2018 – INTERNET CORNER CHF 5,500
Keep the ISoP 2018 delegates online and connected

Despite widespread mobile technology and wireless connectivity, internet zones remain 
busy features at congresses. Sponsors of the Internet corner will be able to engage with 
users of the service in a variety of ways, not least via the screens of every computer. The 
service will be offered free-of-charge to attendees.  

This opportunity includes:
>   4 Computers and internet connection

>   Your website showing when opening the internet browser

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISOP 2018 – TRAVEL FELLOWSHIP  CHF 2,500
Offer the opportunity to young participants to attend ISoP 2018 by sponsoring travel 
fellowships. Your company name and logo will be highlighted in the congress programme 
and website. It is the best way to reach the new generation of young scientists and start 
building a long-term relationship!

This opportunity includes:
>   Insertion of a flyer in each ISoP 2018 congress bag

>   List of ISoP 2018 participants benefiting from your support

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – COFFEE BREAKS  CHF 2,500 per break
Coffee breaks accessible to all delegates and accompanying persons will be held daily in the 
exhibition area.

This opportunity includes:
>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

BE DIFFERENT

NETWORK OPPORTUNITIES

EXCLUSIVE

HIGH VOLUME/CONTACT

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

DRIVE BRAND AWARENESS

BE DIFFERENT

BE DIFFERENT

NETWORK OPPORTUNITIES

NETWORK OPPORTUNITIES

SCIENTIFIC
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ISoP 2018 – WI-FI CHF 5,000
Keep the ISoP 2018 delegates online and connected

The sponsor of Wireless Access to Internet will have the opportunity to engage with 
conference participants each time they access the internet. Ensure that ISoP 2018 delegates 
will see your online messages at a time you can predict and plan for.

This opportunity includes:
>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – CONFERENCE 
DINNER PARTNER CHF 6,500
The ISoP Conference Dinner is a unique way to showcase your organisation to conference 
participants in an informal networking setting.

This opportunity includes:
>   3 Complimentary registrations including access to the dinner

>   Branding opportunities of the dinner menus

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

HIGH VOLUME/CONTACT

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

DRIVE BRAND AWARENESS

BE DIFFERENT

BE DIFFERENT

NETWORK OPPORTUNITIES

NETWORK OPPORTUNITIES

EXCLUSIVE

EXCLUSIVE



IS
oP

  •
  1

1-
14

 N
ov

em
be

r 
20

18

25

DRIVE STAND TRAFFIC
ISoP 2018 – CONGRESS BAG INSERT  CHF 3,000
Put your brand in the hands of thousands of ISoP delegates

Reach out to all ISoP 2018 delegates by including one insert in each official ISoP 2018 
congress bags.

This opportunity includes:
>   Insertion of a flyer in each ISoP 2018 congress bag

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

ISoP 2018 – TWITTER WALL CHF 2,000
Drive traffic to your stand with your presence on social media

This exclusive opportunity provides the sponsor with visibility on the ISoP Twitter wall onsite 
at the conference centre. Twitter feeds will be displayed on 1 screen near the exhibition area 
and in main plenary room screen.

This opportunity includes:
>   Company name and logo on the Twitter wall onsite at the conference venue

>   Acknowledgment listing in the official ISoP 2018 Final Programme

>   Acknowledgment listing on the official ISoP 2018 Website

HIGH VOLUME/CONTACT

HIGH VOLUME/CONTACT

DRIVE BRAND AWARENESS

DRIVE BRAND AWARENESS

NETWORK OPPORTUNITIES

NETWORK OPPORTUNITIES
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ORGANISING SECRETARIAT
ISoP 2018 
c/o MCI Suisse SA 
Rue du Pré-Bouvier 9
1242 Satigny - Geneva
Switzerland

ISoP RESERVATION & PAYMENT

BOOKINGS
>   Fill in the ‘Exhibition’ Booking Form and Contract at the back of this brochure

>   Submit the completed form to:

ISoP 2018 
c/o MCI Suisse SA 
Rue du Pré-Bouvier 9
1242 Satigny - Geneva
Switzerland
Email  isop@mci-group.com

PAYMENT AND CANCELLATION

The total amount will be invoiced upon receipt of booking forms and payment of this invoice will guarantee the reservation. 
All payments must be received in Swiss Francs (CHF) and must be paid in full prior to the opening of the congress. 5% 
interest will be charged on any late payments. VAT is not included in the published prices.

PAYMENT METHOD

Bank transfer
Bank  UBS, 1211 Geneva 2, Switzerland
Company MCI Suisse SA-ISoP 2018
Account  No 369.393.00U
Clearing  240
SWIFT  UBSWCHZH80A
IBAN  CH18 0024 0240 3693 9300 U

CANCELLATION PENALTIES
>  Until 10 March 2018 – 25% of total amount is due  
>  From 11 March to 12 May 2018 – 75% of total amount is due  
>  From 13 May 2018 – 100% of total amount is due 

CONTACTS

René Haller
Email   isop@mci-group.com 

Exhibition & 
Sponsorship Queries 
Email  isop@mci-group.com

Registration & 
Accommodation Queries 
Email  isop@mci-group.com



ISoP 2018 EXHIBITION  
BOOKING FORM / CONTRACT

PLEASE COMPLETE AND SEND TO:
MCI Suisse SA – c/o René Haller 
9, Rue du Pré-Bouvier – CH 1242 Satigny, 
Geneva, Switzerland 
Email: isop@mci-group.com 

Please note that all acknowledgements of your company and listing 
of company name and address will be generated from the following 
information. It is mandatory to complete and sign this form to 
confirm your sponsorship. This form will be considered as a contract.

Please tick relevant boxes

COMPANY NAME:      WEBSITE:

CONTACT NAME:      EMAIL:

COMPANY TYPE:    > NGO ☐   > INDUSTRY ☐

INVOICING COMPANY NAME:      VAT NUMBER:

ADDRESS:

POSTAL CODE:   CITY:    COUNTRY:

CONTACT NAME      EMAIL:

PHONE (WITH COUNTRY CODE):     PO NUMBER (IF APPLICABLE):

WE WISH TO RESERVE AN EXHIBITION SPACE, 
OUR CHOSEN OPTION AND SIZE ARE:

SPACE ONLY RENTAL         ☐ CHF 600 / sqm   SHELL SCHEME RENTAL         ☐ CHF 750 / sqm

Number of sqm required:

PAYMENT SCHEDULE
>   All payments must be made in Swiss Francs (CHF)
>    50% of the total cost will be invoiced on receipt of the 

completed order form.
>    The final balance is due by 31 May 2018.
>    For bookings made after 31 May 2018, the full amount 

is due at the time of reservation.
>    VAT of 7.7% not included in published rates.

CANCELLATION POLICY
>   Cancellation and changes to your original booking 

must be made in writing to MCI.

For cancellations made:
>   Until 10 March 2018 – 25% of total amount is due 
>   From 11 March to 12 May 2018 – 75% of total 

amount is due 
>   From 13 May 2018 – 100% of total amount is due 

BY CREDIT CARD
Visa, MasterCard and American Express are accepted. 
Please request a Credit Card Authorisation Form.

We hereby agree to pay the required 50% deposit in CHF as soon as we receive the corresponding invoice. Final balance of the payment is to be made at the latest by 31 May 
2018. I have read and agree with the ISoP 2018 Cancellation Policy and Deadlines as on page 20. I have taken all the steps to ensure that anyone working on the project is aware 
of these terms and conditions.

Place and date:      Signature and company stamp:
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ISoP 2018 CORPORATE SUPPORT  
BOOKING FORM / CONTRACT

PLEASE COMPLETE AND SEND TO:
MCI Suisse SA – c/o René Haller 
9, Rue du Pré-Bouvier – CH 1242 Satigny, 
Geneva, Switzerland 
Email: isop@mci-group.com 

Please note that all acknowledgements of your company and listing 
of company name and address will be generated from the following 
information. It is mandatory to complete and sign this form to 
confirm your sponsorship. This form will be considered as a contract.

Please tick relevant boxes

COMPANY NAME:      WEBSITE:

CONTACT NAME:      EMAIL:

COMPANY TYPE:    > NGO ☐   > INDUSTRY ☐

INVOICING COMPANY NAME:      VAT NUMBER:

ADDRESS:

POSTAL CODE:   CITY:    COUNTRY:

CONTACT NAME      EMAIL:

PHONE (WITH COUNTRY CODE):     PO NUMBER (IF APPLICABLE):

☐  I WISH TO RECEIVE AN INVOICE FOR 100% OF THE PAYMENT (instead of 50% installments)

☐  I WILL NEED TO SEND A SEPARATE COMPANY CONTRACT / AGREEMENT TO BE SIGNED

Please tick the boxes 

SPONSORSHIP OPPORTUNITIES PRICE* SPONSORSHIP OPPORTUNITIES PRICE*

Congress Bags  ☐ CHF 6,000 Book Marks ☐ CHF 1,500

Writing Pads & Pens  ☐ CHF 3,000 Coffee Break (per break) ☐ CHF 2,500

Mobile Application  ☐ CHF 9,500 Conference Dinner ☐ CHF 6,500

Power Towers  ☐ CHF 4,000 Water Dispensers / Branded Bottles ☐ CHF 3,500

Internet Corner  ☐ CHF 5,500

Travel Fellowship (per fellowship) ☐ CHF 2,500

Wi-Fi  ☐ CHF 5,000

Congress Bag Insert  ☐ CHF 3,000  

Twitter Wall  ☐ CHF 2,000 * VAT is not included

PAYMENT SCHEDULE
>   All payments must be made in Swiss Francs (CHF)
>    50% of the total cost will be invoiced on receipt of the 

completed order form.
>    The final balance is due by 31 May 2018.
>    For bookings made after 31 May 2018, the full amount 

is due at the time of reservation.
>    VAT of 7.7% not included in published rates.

CANCELLATION POLICY
>   Cancellation and changes to your original booking 

must be made in writing to MCI.

For cancellations made:
>   Until 10 March 2018 – 25% of total amount is due 
>   From 11 March to 12 May 2018 – 75% of total 

amount is due 
>   From 13 May 2018 – 100% of total amount is due 

BY CREDIT CARD
Visa, MasterCard and American Express are accepted. 
Please request a Credit Card Authorisation Form.

We hereby agree to pay the required 50% deposit in CHF as soon as we receive the corresponding invoice. Final balance of the payment is to be made at the latest by 31 May 
2018. I have read and agree with the ISoP 2018 Cancellation Policy and Deadlines as on page 20. I have taken all the steps to ensure that anyone working on the project is aware 
of these terms and conditions.

Place and date:      Signature and company stamp:
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